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1 EXECUTIVE SUMMARY
The deliverable D6.5 Results of dissemination and communication activities – first version includes the
tools, actions, procedures, and results achieved from the launch of the W4RES project. The first version
is based on key performance indicators and provides an overview of the strategy and the
communication activitiesRthat have been implemented during the first 18 months of the project.
All these actions and materials were foreseen in the Deliverable 6.4 Awareness raising and
Communication Plan, which explains dissemination and communication activities to reach the general
audience of the project. For each audience, partners are encouraged to work on a distinct strategy
using targeted messages, means and language.
From the beginning of the project, the Dissemination and Communication Plan has been implemented
Re
as follows:
•

Creation of a logo and visual guidelines

•

Communication materials package, including leaflet, roll-up banner, general presentation
templates

•

Website, social media
channels and newsletter
Re

•

Work with media

•

Internal communication procedure

EUREC is in charge of the Dissemination and Communication strategy. The partners are active in the
dissemination activities and participate on a regular basis to events.
The communication activities of the project are still in progress and the communication strategy will
focus on more specific contents and results. Recommendations for future actions and activities are
also suggested in this deliverable and in the final version of the Dissemination and Communication
Plan in order to improve the dissemination and communication of the project and its results.
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2 STRATEGY
2.1

W4RES

strategy

dissemination

and

communication

R

The dissemination and communication strategy has been divided into four phases:
•

Phase 1: creating awareness about W4RES brand, including the creation of a logo and the
development of a visual identity (completed)

•

Phase 2: spreading the W4RES community, by promoting W4RES events and engaging with
stakeholders (ongoing)

•

Phase 3: W4RES in full force, with the promotion of events and supported projects (ongoing)

•

Phase 4: beyond W4RES, using W4RES results and promoting the project (in preparation)

Re

Re

These phases have been created to increase the visibility of the project and to implement different
communication activities throughout the life of the project.

2.2 Dissemination activities
Dissemination objectives
The dissemination activities of W4RES aim at transferring the knowledge gained and the results
achieved to the relevant stakeholder groups as defined in the strategy. The goal is to enable
stakeholder groups, in particular women working in the field of renewable energy and renewable
heating and cooling, to use the information provided to maximise the impact of the project.
The communication plan is driven by the following communication objectives:
•
•
•
•

Raise awareness and social engagement for W4RES goals and activities
Encourage the involvement of stakeholders and target audiences
Ensure the diffusion of the results
Cooperate with other projects
Dissemination tools

The success of W4RES depends to a large extent on successful support measures dedicated to
supported projects led by women. The dissemination tools used are traditional ones in order to reach
the targeted audiences. Presentations, workshops, webinars, press releases, targeted e-mails and
newsletters are mainly used as well as communication on the websites (project website and W4RES
Observatory) and social media. The communication tools are described in a section below.

7

Document:
Author:
Reference:

D6.5 Results of dissemination and communication activities – First Version
Céline Suchet, EUREC

Version
nn:
Date:

D6.5 W4RES ID GA 952874

3
28/4/22

Refere

Dissemination of key deliverables
The following deliverables have been disseminated and communicated until April 2022 as described
below:
Deliverable

Task

Responsible Main target

Key dissemination

partner

groups

channels

Task 1.1: Assessing
framework
conditions
impeding or
favouring
the
Re
uptake of
renewable energy
in heating and
cooling
along with their
gender dimension
Re
Task 1.2:
Analysing needs,
perceptions and
challenges of
market actors and
stakeholders in
the renewable
heating and
cooling landscape
with a gender lens
Task 1.3:
Inventorying and
studying
successful cases of
women driving
market uptake in
business, policy
and society
Task 2.1:
Operating the
W4RES
Observatory and
regional hubs for
multi-stakeholder
engagement and
exchange

CIVI

Networks of
women in energy,
Academia, Public
Authorities, CSOs,
NGOs, Intl
Institutions

W4RES websites
Newsletter
CORDIS

WR

Academia,
Authorities,
Businesses,
Civil Society, Intl
Organisations

W4RES website
Newsletter
Press release
Twitter
LinkedIn
CORDIS

WECF

Networks of
women in energy,
Businesses,
Academia,
Civil society

W4RES website
W4RES
observatory
CORDIS

Q-PLAN

Networks of
women in energy,
Businesses,
Academia,
Civil society

W4RES
observatory

Task 2.2: Cocreating solutions
for gender-smart

WR

Advisory Board,
representatives
from local

W4RES website
Newsletter

R

Report. Mapping
of framework
conditions for
market uptake of
RHC

Report. Needs,
perceptions and
challenges in the
RHC landscape:
Evidence from 8
regions

Report. Case
studies of women
leading RHC
market uptake

W4RES regional
hubs: ‘warm-up
actions’ (reported
in the “W4RES
regional hubs:
plans, activities
and results”
report)
W4RES co-creation
workshop
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W4RES web portal
and Observatory

Report. W4RES
regional hubs:
plans, activities
and results – Initial
Report

Report. W4RES cocreation outcomes

Report. Market
uptake support
measures – First
Version

Report. Market
Uptake Support
Plan – First Version

Version
nn:
Date:

uptake support
shaped to the
needs of
stakeholders of
the renewable
heating and
R
cooling
landscape
Task 2.1:
Operating the
W4RES
Observatory and
regional hubs for
Re
multi-stakeholder
engagement and
exchange
Task 2.1:
Operating the
W4RES
Re
Observatory
and
regional hubs for
multi-stakeholder
engagement and
exchange
Task 2.2: Cocreating solutions
for gender-smart
uptake support
shaped to the
needs of
stakeholders of
the renewable
heating and
cooling landscape
Task 2.3: Iterative
development and
fine-tuning of
gender-smart
market uptake
support solutions
over 2 rounds
Iterative
development and
fine-tuning of
gender-smart
market uptake
support solutions
over 2 rounds

3
28/4/22

authorities,
businesses,
experts and civil
society
organisations, RHC
value chain actors
Q-Plan
EUREC

Multi-stakeholder

W4RES website
W4RES
observatory
Social media

Q-PLAN

Networks of
women in energy,
Businesses,
Academia,
Civil society

W4RES
observatory
CORDIS

WR

AB members
W4RES partners
Experts in RHC
sector

CORDIS

Q-PLAN

Networks of
women in energy,
Businesses,
Academia,
Civil society, RHC
value chain actors

W4RES website
W4RES
observatory
CORDIS

Q-PLAN

Networks of
women in energy,
Businesses,
Academia,
Civil society, RHC
value chain actors

CORDIS
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Report.
Dissemination,
Awareness raising
and
Communication
Plan – First Version
Report. W4RES
advisory Board
terms of reference
and composition
Report (Co.)
Methodology for
selecting promising
RHC projects – First
Version
Report (Co.)
Exploitation and
sustainability Plan
– First Version
Report (Co.)
Management and
Quality Plan – First
version
Report. Data
Management Plan
– Initial Version

Version
nn:
Date:

Task 6.1:
Dissemination and
communication
strategy, plan and
activities

3
28/4/22

EUREC

W4RES
consortium

W4RES website
CORDIS

Task 6.2: Advisory
set up and
operation

EGC

W4RES
consortium

W4RES website
CORDIS

Re 3.1: Scouting,
Task
engagement and
selection of
promising RHC
projects to be
supported
Task
Re 6.4:
Innovation
management,
exploitation and
sustainability
Task 7.1:
Coordination and
quality
management

S2i

Confidential,
only W4RES
consortium

Internal channel

Q-PLAN

Confidential,
only for W4RES
consortium

Internal channel

Q-PLAN

Confidential,
only for W4RES
consortium

Internal channel

Task 7.2: Data
management

Q-PLAN

Businesses,
Energy & business
advisors,
Government,
Civil society,
Academia

CORDIS

R

Figure 1 Dissemination of key deliverables

2.3 Target audiences
Key audience groups have been identified to raise awareness about the project and its dissemination
actions. W4RES facilitates knowledge sharing, identifies, and reports best practices, and promotes
results to maximise their impact on further research and policymaking.
When communicating towards W4RES target audiences, partners listed below will ensure that those
networks receive the information about W4RES’ communication & dissemination actions.
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The following target audiences are also defined in the Deliverable 6.4 Awareness raising and
Communication Plan.
W4RES Advisory Board members (AB members)
These individuals are experts in different areas of great interest for the project development: energy
R energy science and institutions, and gender and management; gender and
policy and energy strategy;
change-management and market structure and challenges in the RES industry.
Industry
Businesses involved in market uptake of RHC from the supply or demand side:
•

Final energy consumers,
such as businesses in the service sector (e.g. commercial buildings),
Re
housing companies, industrial and manufacturing companies looking to adopt RHC solutions.

•

Energy suppliers (private and public utility companies) with RHC within their portfolio and
their associations (e.g. ETCSEE, ESEPIE, etc.).

•

Technology providers seeking to introduce or already driving RHC solutions to market.

•

Re (planners, designers, installers, craftsmen) implementing RHC projects.
Local professionals

Energy & Business Advisors
•

Energy agencies (e.g. IEA, IRENA, etc.) aiming to foster the adoption of RES solutions.

•

Energy advisors consulting private and public sector organisations about energy investments
and their national and international associations (e.g. AEEC, EFCA, IAEE, etc.).

•

Business support networks and advisors (e.g. EEN, Steinbeis, private consultancies, etc.) that
support businesses to bring their RHC solutions to the market.
Government and Policy

•

Local authorities aiming to improve the environmental performance of the municipality (e.g.
local agencies of urban planning, building authorities, environmental departments, etc.).

•

Regional, national and European authorities that design and/or regulate the RHC and genderrelated policies and financial frameworks at regional, national, European and level.

•

European Technology Platforms (ETPs) and Joint Undertakings (JUs) centred around
renewable heating and cooling (such as RHC-ETIP, EUREC, EIT InnoEnergy, EHPA, etc.)
Academia and Research

•

Research and development institutes researching, designing, and testing RHC solutions.

•

Academics and experts within the RHC community

•

Staff of Technology Transfer Offices supporting the valorisation of RHC research results.
Civil Society

•

Action groups such as citizen’s initiatives, environmentalists, and NGOs.
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Energy consumers (e.g., house owners, tenants, etc.) and their associations.
Media

EUREC uses a list energy press experts and sends them the press releases of the project. In addition
partners translate in their national languages the press releases and send them to their Mass Media
contacts
R
Other stakeholders
•

Financial Institutions (e.g., local banks) financing promising private or public RHC projects.

•

Relevant complementary initiatives in RHC and gender at regional, national, and international
level (e.g., GWNET,
Re ENERGIA, IRENA, WE, WISE, W4E, GGCA, WONY, AWE, etc.)

2.4 Key messages
W4RES messages applyRegender-responsive communication (avoiding stereotypes, including female
examples, quotes, etc.) The tone is simple, friendly, direct, and built on facts.
The main messages are the following:
•

How women can tackle market uptake barriers and drive the deployment of RHC solutions

•

Examples of success cases of women driving RHC market uptake in business, policy, and society

•

Motivate and inspire other women to join the eco-system

•

Highlight perceptions and gender-related challenges of market actors regarding the uptake of
RHC solutions

•

Provide opportunities to improve framework conditions

•

Encourage women to exchange on good practices and lessons learned, and to network

•

W4RES help women through a series of support measures

3 COMMUNICATION RESULTS AND KPI’S
To implement the communication strategy, EUREC has developed several communication materials.
All the standard materials have been created in English.

Logo and visual identity
W4RES visual guidelines were created for the project as well as templates for presentations and social
media. The guidelines include a detailed illustration of the logos, colours, and fonts. It has been applied
in project tools, materials, internal documents, reports, promotional campaigns, etc. The following
template was designed:
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Figure 2 W4RES logo variations
R

Colours are also a strong brand indicator and must be maintained in every document:
C 31 M 99 Y 46 K 0

C 90 M 14 Y 11 K0

C 39 M 98 Y 13
K0

C 24 M 68 Y 2 K 0

Re

Re

Figure 3 W4RES PowerPoint template

Communication kit
This kit gathers a series of materials to be developed during the life of the project. EUREC has
distributed the kit to partners and has made it available on the W4RES website. The Communication
kit includes:
•

Logo

•

Online flyer

•

Online poster
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Figure 4 W4RES poster
Re

Figure 5 W4RES flyer

As most of events have been organised remotely, no copy has been distributed in external events for
the moment.
E-newsletter
Two biannual digital newsletters have been sent from April 2021, 6 in total will be sent during the life
of the project. The design was developed in line with the visual identity of the project in order to
provide a consistent corporate design.
This subscription form, in line with the General Data Protection regulation, is embedded to the
website, giving all users of the website the possibility to subscribe and receive via e-mail the project
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latest news and invitation to events. Each newsletter is also available on the News section of the
website.
The newsletter sections include:
•

Presentation of a partner

•

R project: update, publication of a deliverable, presentation of a supported
Information on the
project

•

Focus on a particular activity of the project

•

List of upcoming events

EUREC distributes the newsletter
to W4RES mailing list at the end of the month via Mailchimp. Every
Re
newsletter gives the possibility to subscribe or unsubscribe.
KPIs

Results

Comments

Number of opens:
5-22% = poor,
23%-50% = good,
>50% = excellent

Newsletter 1: 30.2%
Newsletter 2: 33.7%

23%-50% = good

Number of subscribers since
April 2021: 397

>300 = excellent

Re

Annual new subscribers:
<100 = poor,
>100 = good,
>300 = excellent

We can see that the email open rate is good. However, the number of followers still needs to be
increased. All partners are invited to share the newsletter on their channels to improve the visibility
of the project.
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Figure 6 W4RES newsletters
Re

External events
Partners have participated in several events, listed below:
EVENT & LINK

DATE

PARTNER

Stakeholder Café

16 June 2021

APRE
Civiesco

Heating 2021

23 June 2021

PEDAL

Gender equality in the energy transition: strategies 27 July 2021
for a fairer future

WECF

Progetto XPRESS

6 October 2021

APRE

BeCoop Event in Karditsa, Greece

14 October 2021

Q-Plan

Towards an inclusive and successful energy 20 October 2021
transition – gender perspectives in energy policies
and projects

WECF

100% RHC

28 October 2021

EUREC

Open House and Pizza Party

16 November
2021

EGC
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EHPA Matchmaking event

18 November
2021

WR

EUREC College of Members

9 December 2021 EUREC

Climate Chance SummitR

8 March 2022

WECF

Webinar “Engaging women to DECIDE on energy 8 March 2022
transition”

Q-Plan

Poster at the World Sustainable Energy Days

EUREC

5-8 April 2022

Re

Online workshop “From setting up energy 26 April 2022
communities to making them thrive: what are the
tools available?”

WECF, Q-PLAN

Figure 7 List of the events in which W4RES partners participated
Re

This table includes the events in which partners have spread the word about the project with
presentations or through the distribution of communication materials among the stakeholders. We
estimate that the number of stakeholders engaged in all the events listed above is 2000. W4RES
partners will continue to participate in several events by the end of the project to increase the visibility
and engage with a larger number of stakeholders.
KPIs

Results

Comments

Number of events
presentations/year:
<3 = poor,
3-5 = good,
> 5 = excellent

Number of presentations in
2021: 8
Number of presentations from
January to April 2022: 3

> 5 = excellent

Number of stakeholders
engaged in project activities:
3000 stakeholders

By April 2022: approximately
2000 stakeholders engaged in
events

W4RES website
The W4RES website has been launched in February 2021 and is accessible at this address:
www.w4res.eu
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Figure 8 W4RES website’s landing page

KPIs
Visits per month

Re

Results
Average number of visits per
month: between 1000 and
1100

Comments
1000-2000 = good

You can see below the number of visits from the launch of the website (February 2021) to the end of
2021.

Figure 9 Number of visits on the website in 2021

The number of visits on the website still need to be improved. We aim to reach an average number
of visits per month of at least 2000.
The most visited pages are the following: Events, Mission, Reports and Call for projects (1 and 2).
Most of the visitors come from Russia, the United States, France, Romania and Belgium.
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The W4RES website includes the section W4RES Observatory.
W4RES observatory
The W4RES Observatory aggregates meaningful intelligence and tools in one place, supporting their
dissemination and fostering their use for scaling-up the involvement of women in RHC, while offering
R
a digital hub for community
engagement, open innovation, and international cooperation for more
gender-responsive RHC solutions and enabling framework conditions.
An outline of the main components of the project’s observatory encompasses the following.
Main components of the W4RES Observatory
Re of case studies, providing access to the cases elaborated during the project
Online inventory
(July 2021). The inventory provides a search and compare functionality enabling cross-case
comparisons, across different design, implementation, and impact parameters, enabling
the assessment of opportunities for scaling and transferability.

RHC Forum, which enables users to communicate asynchronously amongst themselves,
serving as anReopen environment for exchanging good practices, nurturing novel ideas and
solutions, making connections, and ultimately feeding the activities of the project at local,
national and international level.
W4RES Role Models that will provide international visibility to the women leaders and
experts who will serve as mentors during the framework of the project, showcasing their
competencies and enabling users to search through their profiles. Success stories and other
relevant available material will also be directly linked to their profile.
Community Insider, aggregating and displaying news and developments in RHC from socioeconomic, technological, legal and policy perspectives, based on reliable and reputable
sources and with the role and impact of women at the epicentre.

Figure 10 W4RES observatory’s homepage
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Number of visits to the W4RES
Observatory since the creation

Results
31.049

Version
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Date:
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Comments
= excellent

W4RES observatory has already reached a high number of visits. The consortium will continue its
efforts to promote the platform and increase the interactivity in the RHC Forum.
R

Link-building
The consortium of W4RES contributes to the visibility of the project through their own websites and
additionally supports the dissemination and communication activities. These actions have a positive
impact on the positioning of the W4RES website on Google.
Re

The list of links below represents W4RES on the partners’ websites:
•

EUREC

https://eurec.be/projects/w4res/
https://eurec.be/w4res-press-release/
•

Re

European Green Cities

http://greencities.eu/w4res
•

Q-Plan

https://qplan-intl.gr/projects/w4res/
•

HFT

https://www.hft-stuttgart.de/forschung/projekte/aktuell/w4res
•

WECF

https://www.wecf.org/de/w4res/
•

White Research

https://white-research.eu/portfolio/scaling-up-the-involvement-of-women-in-supporting-andaccelerating-market-uptake-of-renewable-energy-sources-for-heating-and-cooling/
•

Pedal Consulting

https://pedal-consulting.eu/tapping-into-the-potential-of-women-for-supporting-renewable-energyin-the-heating-and-cooling-market-w4res-a-new-horizon-2020-project/
•

Steinbeis

https://www.steinbeis-europa.de/en/projects/tapping-into-the-potential-of-women-for-supportingrenewable-energy-in-the-heating-and-cooling-market
•

Civiesco

https://www.civiesco.it/_uk/news/W4RES/58
•

ECWT

https://ecwt.eu/ecwt-news/w4res-a-new-horizon/
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https://apre.it/leadership-femminile-nel-settore-rhc-aperto-il-bando-women4res/

W4RES is also mentioned on the following indicative websites:
R
https://www.xpress-h2020.eu/collaborators/eu-projects/w4res-women4res/

https://www.siea.sk/pozvanky/medzinarodny-projekt-w4res-podpori-energeticke-projekty-vedenezenami/
https://www.rhc-platform.org/project/w4res/
https://ecobuild.brussels/en/w4res-call-support-services-for-women-led-projects-in-the-belgianRe
renewable-heating-and-cooling-sector/
https://first.art-er.it/_aster_/viewNews/51955/energie-rinnovabili-aperto-il-1-bando-di-w4res
https://www.ilfriuli.it/articolo/economia/aperta-la-seconda-call-per-w4res/4/251157
https://blogs.hrz.tu-freiberg.de/grafa/2021/08/10/w4res-sucht-nach-projekten-die-dasengagement-von-frauen-in-der-erneuerbaren-waerme-und-kaelteerzeugung-ausbauen/
Re

https://moderndiplomacy.eu/2022/03/31/womens-full-participation-in-renewables-is-essential-tothe-just-transition/

In total, more than 15 web pages have mentioned the project.

Figure 11 W4RES on RHC platform

Social media
W4RES aims to create a community of relevant stakeholders in the R&C energy sector which enables
to build a community in each Regional Hub. The use of social media channels maximises the visibility
among the actors interconnected to the energy sector at the European level.
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A tailored social media strategy reinforces the impact of the results attained throughout the project.
New content is periodically created and shared on Twitter and LinkedIn.
On social media we refer to the project as W4RES and we use the hashtag #Women4RES.

Twitter

R

To the date 11/04/2022, the Twitter account has 104 followers and 123 tweets published. Since the
creation of the channel in December 2020, the account has been gaining new followers thanks to the
continuous activity.
A total of 61 original tweets have been published on Twitter by all the partners of the project.
Re

Re

Figure 12 Examples of top tweets

The activities of the W4RES project Twitter channel can be categorised in the different sections:
• Inhouse activities
• Events
• Retweets
• Partners activities
• Communication on supported projects
• Communication on press releases
EUREC, who is managing the Twitter channel, interacts with the audience and retweet relevant tweets
to foster dialogue. The partners also participate actively in online communication efforts via their own
social media channels.
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Figure 13 Examples of retweets by the partners

KPIs
Post impressions:
< 1000 = poor,
1000-1500 = good,
> 1500 = excellent
Number of followers:
< 50 = poor,
50-100 = good,
> 100 = excellent

Re

Results
Average monthly impressions
per tweet: 2131

Comments
> 1500 = excellent

Followers on Twitter: 104

> 100 = excellent

EUREC will continue its efforts to publish on a regular basis on Twitter and to highlight the supported
projects and activities of the project.
LinkedIn
The company page of W4RES enables professional LinkedIn members to discover the project. The
channel is an appropriate place to portrait project results, increase awareness, and communicate on
supported projects.
To the date 11/04/2022, the LinkedIn account has 163 followers and published 38 posts. A total of 104
publications have been published on LinkedIn by all the partners. The frequency of the posts on W4RES
LinkedIn account is less dense than on Twitter because the strategy is focused on the activities of the
project and the people (W4RES partners and people involved in the supported projects) who are
involved in the W4RES project. The activities of the W4RES project LinkedIn channel can be categorised
in the following sections:
• Events
• Communication on supported projects
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Communication on press releases

In LinkedIn, most of the followers live in Belgium and Austria.

R

Re

Figure 14 Location of LinkedIn followers
Re
In LinkedIn, most of the followers
work in the fields of project management and business development.

Figure 15 Jobs of LinkedIn followers
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Figure 16 Examples of two posts with a high number of impressions

KPIs
Post impressions:
< 1000 = poor,
1000-1500 = good,
> 1500 = excellent
Number of followers:
< 50 = poor,
50-100 = good,
> 100 = excellent
Number of followers in the
social media accounts: 1,000
followers in total by the end of
the project

Results
Average monthly impressions
per LinkedIn post: 651

Comments
< 1000 = poor

Followers on LinkedIn: 155

> 100 = excellent

259 followers in total in April
2022

To increase the number of followers on LinkedIn, a social media strategy will focus on the
presentation of the supported projects’ coordinators and on the participation of W4RES partners to
events.
Press releases
All W4RES partners are collaborating with media at different levels of specialisation and areas of
influence.
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EUREC drafted and sent two press releases in 2020 and 2022. They were both produced in English and
disseminated through W4RES website and social media.

R

Re

Re

Figure 17 Examples of two press releases

The first press release, whose topic was the launch of the project, has an open rate of 26.8%.
The second press release, on Deliverable 1.2. Needs, perceptions and challenges in the RHC landscape:
Evidence from 8 regions, has an open rate of 32%.
Both press releases were shared on W4RES social media channels.
Media coverage
The first and second calls for projects have been advertised on two information websites:
•

FIRST, ART-ER information service: you can read it here.

•

IlFriuli.it information website: you can read it here.
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Figure 18 Article on IlFriuli.it

W4RES was mentioned Re
in an article of the Horizon Magazine, in the frame of the March issue that
focused on gender equality in research and innovation. The article is available here.
W4RES was also mentioned in an article of the Verband Wohneigentum Magazine. You can read the
article (in German) here.
Strategic partnership
In order to maximise the impact and dissemination of the W4RES project, it was decided to couple
the efforts with some “sister projects” funded by the European programme H2020: BECoop, UPSTAIRS, NEWCOMERS, EC2, DECIDE, COME-RES, eCREW, POWERPOOR and NRG2peers.
A first webinar was organised with DECIDE on 8 March 2022, dedicated to the role of women in the
European energy transition.

Figure 19 Picture of the online webinar organised on 8 March 2022
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Another webinar was organised on 26 April 2022 with BECoop, eCREW, UP-STAIRS, COME RES and DECIDE.

R

Re

Figure 20 Picture of the online workshop organised on 26 April 2022

Re
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4 CONCLUSIONS
In this document, we have presented the results of dissemination and communication activities by
April 2022. In conclusion, the results of dissemination and communication activities for the W4RES
project are positive. The KPIs have been reached in most cases and all the partners are involved to
improve the visibility of the
R project.
Relevant, dedicated communication materials will be created by the end of the project to maximise
the impact of the results delivered.
The following steps will be focused on consolidating the actions initiated and other dissemination
actions planned for more advance phases. Continued communication efforts, realised by all the
partners, are still needed to increase the visibility of the projects and to reach a high number of
Re
stakeholders.
An updated version of the Dissemination and Awareness Communication Plan is developed alongside
these first results and will present next steps and improvements to reach all KPIs and targets during
the full force and beyond project phases of W4RES communication activities.
Re
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