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1 EXECUTIVE SUMMARY
The present deliverable D6.4 Dissemination, Awareness raising and Communication Plan - final version
of W4RES project is part of WP6 Dissemination, communication and exploitation, and a direct output
from Task 6.1 Dissemination and communication strategy, plan and activities (prepared by Lourdes
Lain Caviedes, EUREC, and
R submitted in January 2021). This deliverable is due by April 2022.
In this context, the present document aims to set up and implement a well-targeted and effective
communication strategy at pan-European level in order to support the activities of the project, all while
building a community and brand that can facilitate post project adoption. The deliverable is an updated
version of the first dissemination and communication plan, which reviews all communication actions,
key messages, target audiences and communication channels used to reach them as outlined in the
first version of the plan.Re
The leader of WP6 (EUREC) is responsible for the overall management and support of the activities
defined under the present DACP and develop the main tools and materials to be used during the
project with the support of all partners.
The project has developed a common structure, with the help of all the partners involved in the
project. The dissemination
Re and communication actions have been outlined in detail in the first plan
and adapted over time. The foreseen communication activities aim to implement awareness, share
news and updates on the communication channels and to provide communication materials to the
partners to reach a wider audience.
This updated version takes a similar approach of the first Dissemination and Communication Plan and
review the first plan. The objectives of this deliverable are the following:
•
•
•

To produce and disseminate information on W4RES, its objectives, results, regional hubs, and
recommendations to the project’s target audiences.
To develop communication materials to raise awareness.
To communicate and promote the project’s support measures.

Updating the Dissemination and Communication Plan will also help EUREC:
•

To include performed activities and assessment of results in D6.2 Results of dissemination and
communication activities – First Version.

•

And to summarise the complete pack of results of the communication and dissemination
activities in D.6.6 Results of dissemination and communication activities – Final Version, due
by October 2023.

All communication will consider gender-sensitive communication which implies using a more inclusive
language. A language addressing “women and men – and those who do not conform to the binary
gender system – as persons of equal value, dignity, integrity and respect’’ (European Institute for
Gender Equality, 2019). Gender sensitivity is presented through word choices, speech, images (not
reinforcing and perpetuating gender stereotypes that shape the views of the role of women and men
in the RHC sector).
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2 MAIN CONTENT
This section gathers W4RES results that will be subject of promotional support during the three main
phases of the project, a planning of concrete actions per phase, a description of targeted audiences,
messages, tools, and channels to reach those audiences.
R
Important note: This document
is conceived as a “working” strategy and therefore its contents will be
regularly updated and properly adjusted during the project.

2.1 W4RES Mission statement
Re

W4RES project aims at scaling-up the involvement of women in the market deployment and uptake of
Renewable Heating and Cooling (RHC) solutions via replicable support measures tested and validated
across the 8 European countries. The basic project concept stems from the recognition that women
hold great promise as agents of change, helping us progress faster towards our climate and energy
targets for 2030.
Re

W4RES replicable solutions
•

Hands-on market uptake support services

•

Capacity building services

•

Regional awareness raising campaigns

W4RES outcomes
3 RHC Market Uptake Reports
The geographical scope of W4RES reports covers Europe and places a special focus on 8 diverse yet
representative markets within the heating and cooling sector: Belgium, Bulgaria, Denmark, Germany,
Greece, Italy, Norway, and Slovakia. These reports will focus on current European conditions hindering
or favouring the uptake of RES in heating and cooling; challenges and recommendations for the
beforementioned countries; and, on how women can tackle market uptake barriers and drive the
deployment of RHC solutions.
W4RES Observatory and Regional Hubs
The W4RES Observatory will represent a global online hub showcasing national RHC networking
initiatives, relevant RHC networks, findings, good practices, and co-creation activities to define new
measures to boost the RHC market uptake. Concurrently 8 Regional Hubs have been established to
engage regional stakeholders and to facilitate the delivery of RHC market uptake support measures.
Support schemes for promising women-lead RHC projects
W4RES will select 50 European RHC projects led by women who will benefit from W4RES’ hands-on
market uptake support services adapted to their challenges. W4RES support measures will include
technical assistance & consultancy to help women to set-up and deploy gender responsive RHC
solutions and business & innovation support services to facilitate and accelerate RHC market uptake.
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RHC national campaigns

The consortium will coordinate national campaigns oriented towards Civil Society, Market Actors,
Academia, Authorities and Policy Makers to raise awareness about the uptake challenges of each
region through social media, seminars, webinars, and networking & matchmaking events.
W4RES learning toolkit: hackathons, training workshops and the W4RES guide
R

To share the findings and best practices of the project, W4RES consortium will organise a series of
hackathons and trainings. Finally, an exclusive guide will be created to show how policy makers can
replicate W4RES’ support measures, including actionable recommendations for more informed and
gender responsive RHC policy, market support and financial frameworks.
Re

Timeline of W4RES results
You will find below the list of results of the project (main actions and reports), per year. E.g.: November
2020-October 2021.
2020-2021 (m1-12)
•

Report. Mapping
of framework
conditions for
market uptake of
RHC

•

Report. Needs,
perceptions and
challenges in the
RHC landscape:
Evidence from 8
regions

•

Re

Report. Case
studies of women
leading RHC
market uptake

•

W4RES regional
hubs:

•

‘warm-up actions’
(1 stakeholder
engagement event
per region)

•
•

2021-2022 (m13-24)

2022-2023 (m25-36)

Beyond W4RES

•

Report. W4RES
regional hubs:
plans, activities
and results –
Interim Report

•

Report. W4RES
regional hubs:
plans, activities
and results – Final
Report

•

Replication of
W4RES gendersmart market
uptake support
solutions

•

Report. Market
uptake support
measures (final)

•

•

Policy
Recommendations

•

Report. Market
Uptake Support
Plan – Final
Version

Capacity building
activities: 5
webinars,
seminars

•

Regional
campaigns

•

Report. Capacity
building activities
– Second Round

•

Report.
Deployment of
technical support
and consultancy –
Second Round

•

Report.
Deployment of
business support
services – Second
Round

•

Report. Crossregional mutual

•

•

Report. on
deployment of
technical support
and consultancy –
First Round
Report. on
deployment of
business support
services – First
Round

W4RES cocreation workshop

•

W4RES web portal
and Observatory

Report on regional
hackathons

•

Capacity building
activities: 5
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2020-2021 (m1-12)
•

•

•

•

•

•

•

•

•

2021-2022 (m13-24)

•
R

Report. W4RES
co-creation
outcomes

Report. Market
Uptake Support
Plan – First
Version

D6.4 W4RES ID GA 952874

2022-2023 (m25-36)

webinars,
seminars

Report. W4RES
regional hubs:
plans, activities
and results –
Initial Report

Report. Market
uptake support
measures – First
Version

Version
nn:
Date:

Report (Co.)
Methodology for
selecting
promising RHC
projects – First
Version
Report (Co.)
Exploitation and
sustainability Plan
– First Version
Report (Co.)
Management and
Quality Plan – First
version

Report.
Replication Guide
and Toolkit – First
Version

•

Report.
Dissemination,
Awareness raising
and
Communication
Plan – Final
Version

•

Report. Policy
Recommendations

•

Report.
Replication Guide
and Toolkit – Final
Version

Report. Results of
dissemination and
communication
activities – First
Version

•

2 Networking and
matchmaking
events

•

4 mutual learning
workshops

Report. Data
Management Plan
– Interim Version

•

Field visits

•

Report.
Networking and
matchmaking
events – Second
Round

•

Report. Results of
dissemination and
communication
activities - Final
Version

•

Report. Data
Management Plan
- Final Version

•

Report (Co.)

Re

Report. W4RES
advisory Board
terms of reference
and composition

•

Hackathons series

•

•

•

•

•

Report (Co.)
Market uptake
support services
co-evaluationFirst Round
Report (Co.)
Methodology for
selecting
promising RHC
projects – Final
Version
Report (Co.)
Management and
Quality Plan - Final
Version

28/4/22

Beyond W4RES

learning
workshops and
missions

•

Re

Report.
Dissemination,
Awareness raising
and
Communication
Plan – First
Version

2 Networking and
matchmaking
events

1

Market uptake
support services
co-evaluation
Second Round
•

Report (Co.) Coevaluation of
awareness raising,
capacity building

9

Document:
Author:
Reference:

Refere

2020-2021 (m1-12)
•

D6.4. Awareness raising and Communication Plan – Final version
Céline Suchet, EUREC

Version
nn:
Date:

D6.4 W4RES ID GA 952874

2021-2022 (m13-24)

2022-2023 (m25-36)

1
28/4/22

Beyond W4RES

and networking –
Second Round

Report. Data
Management Plan
– Initial Version

•
R

Report (Co.)
Exploitation and
sustainability Plan
– Final Version

Figure 1 Timeline of W4RESReresults

2.2 Goals and planning of the DACP
The DACP outlines the approach to effectively communicate the project’s objectives and results,
guiding partners in planning and implementing their dissemination activities. It is a management tool
for the consortium andRethe EC, for planning and monitoring W4RES’ DAC activities. This is a living
document that will adapt to the progress of the project and to on demand actions if enough resources
are available.
Another objective of the DACP is to facilitate the implementation and monitoring of the strategy,
assisting partners in designing, planning, and implementing their dissemination and communication
activities, while also defining ambitious KPIs for stimulating and achieving maximum results.
Monitoring tools and documents are described per communication tool. Please, see section 2.5
Communication Tools, methodology and KPI’s.

Promotional support for other WPs and tasks:
•

WP1 - Case studies promotion. Example of support valid for the other items of this list:
coverage of case studies through the project’s communication tools. E.g.: website news,
newsletter, social media.

•

WP2 - T2.2 The Co-Creation Workshop & T2.3 Training activities

•

WP3 - Promotion of call for projects

•

WP4 - T4.1 The regional campaigns, T4.2 seminars/webinars and T4.3 networking &
matchmaking events

•

WP5 - T5.1 The hackathons, T5.2 the four (4) mutual learning workshops and field visits and
the T5.3 the EU policy roundtable
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PHASE 1 – Creating awareness about W4RES brand
This phase focused on creating awareness about the project, its main goal and objectives, and the team
making it possible. To fulfil this aim, EUREC concentrated its efforts on the development of the visual
identity of the project and the first Communication kit: including logo and use guidelines, templates,
general presentation for partners and the mentioned items, except for the templates, for users
consulting the website. R
Quarterly blog news on the web portal and press releases topics:
•

The reports related to this period

•

The call for projects to select 50 European RHC projects led by women who will benefit from
W4RES’ hands-on market uptake and technical support services.

•

The development of the regional hubs and the ‘warm up actions’: stakeholders’ regional
events.

Re

EUREC implemented tailored promotional support through the project’s communication channels for
the following actions and documents:
Re

Phase 1 - November 2020 to October 2021
November
2020 (m1)

Distribution of a press release on the launch of the project and communication
guidelines for partners

Nov. 2020 –
Feb. 2021

Collection of content (text and images) for web portal and communication
materials

Dec.2020

Presentation of W4RES during EUREC College of Members and participation to the
12th European Innovation Summit by EUREC

(m2)

Creation of preliminary deliverables template
Social media presence strategy
Jan 2021
(m3)

Submission D6.1 Dissemination, Awareness raising and Communication Plan – First
Version.
Promotion of deliverables submitted in February:
D1.1 map Mapping of framework conditions for market uptake of RHC
D6.2 W4RES Advisory Board terms of reference and composition (EGC)

Feb 2021
(m4)

Creation of a promotional package: visual identity guidelines, templates, general
presentation
Development of the project’s web portal and respective online content (online
W4RES Observatory)
News on publishable summary of deliverable 6.1. Focus: communication kit
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Phase 1 - November 2020 to October 2021
Submission of D6.2 W4RES Advisory Board terms of reference and composition
(EGC)
As from launch of the website: update content of news and success stories from
R
case studies
and supported projects for the web portal. Including public already
submitted public deliverables: Data Management Plan (D7.2, Q-PLAN, m3)
End of February: W4RES contacts database
March 2021
(m5)

Promotion of the W4RES co-creation workshop
Re

Design of newsletter template
Promotion of deliverables due by April 2021:
D1.2 Needs, perceptions and challenges in the RHC landscape: Evidence from 8
regions (WR)
D2.1 W4RES regional hubs: plans, activities and results – Initial Report (Q-PLAN)
D2.2 Re
W4RES co-creation outcomes (May, WR)
April 2021
(m6)

Promotion of publishable summary of deliverables via website
Organisation of the W4RES co-creation workshop (WR)
Distribution of Newsletter #1

May 2021
(m7)

Promotion of Reports to be submitted in June:
D1.3 Case studies of women leading RHC market uptake (WECF)

June 2021
(m8)

Promotion of the call for projects. Final selection by October 2021.

July 2021

Promotion of Reports.

(m9)

Market uptake support measures (Q-PLAN, D.2.3), ready by August 2021

Sep. 2021
(m11)

Promotion of Reports.

October 2021
(m12)

Promotion of publishable summary of deliverables via website

D2.4 Market Uptake Support Plan – First Version (Q-PLAN, Oct)

D6.3 Exploitation and Sustainability Plan – First Version (Q-PLAN)
Distribution of Newsletter #2

Figure 2 DAC Planning from November 2020 to October 2021
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PHASE 2 – Spreading the W4RES Community
This phase has been focusing on increasing the engagement of new stakeholders via the promotion of
W4RES events and the participation to external events. External events are key to present the project
solutions and outcomes using the materials of an updated version of the Communication kit. The new
items to be included could be posters or highlights of previous year’s achievements (general
R
presentation).
During this phase, it is important to diversify communication materials and to publish on SMAs on a
regular basis. All partners are invited to share W4RES communication activities on all social media
platforms and external networks.
Here are examples of communication activities:
•

Re
Blog news on Hackathons,
training activities (seminars, webinars) and networking events to be
published on the web portal

•

Support on regional campaigns

•

Communication on supported projects, using audio cards on SMAs

•

Public reports

•

Press releases

Re

Key to this phase is spreading awareness of the W4RES project, particularly through social media. Social
media content will be focused on promoting W4RES and the supported projects through relevant
events and local media outreach.
EUREC has been supporting the following actions and documents through the project’s communication
channels:
Phase 2 - November 2021 to October 2022
February 2022
(m16)

Creation of a flyer and a poster

March 2022
(m17)

Plan promotion of reports due by April, m18:
D2.5 W4RES regional hubs: plans, activities, and results - Interim Report, Q-PLAN
Distribution of the press release on the results of the survey (D1.2)

April 2022
(m18)

Distribution of Newsletter #3
Communication on supported projects on SMAs
Submission D6.4 Dissemination, Awareness raising and Communication Plan –
Final Version (EUREC)
Submission D6.5 Results of dissemination and communication activities – First
Version (EUREC)

May 2022
(m19)

Communication on supported projects on SMAs
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Phase 2 - November 2021 to October 2022
June 2022
(m20)

Communication on supported projects on SMAs
Start promotion of the call for projects. Final selection by October 2022.
R
Draft content
for promotional video, to be ready by April 2023

July 2022
(m21)

Plan promotion of Reports due by August 2022:
Report on regional hackathons (D5.1, WR)
Communication on supported projects on SMAs
Re

Sep. 2022
(m23)

October 2022
(m24)

Plan promotion of Reports due by October 2021:
Market uptake support measures (D2.6) and plan (D2.7), final version (Q-PLAN)
Deployment of technical support and consultancy – First Round (D3.2, HFT)
Deployment of business support services – First Round (D3.3, S2i)
Report on regional awareness raising campaigns – First Round (D4.1, APRE)
Re
Report
on capacity building activities – First Round (D4.2, WECF)
Report on networking and matchmaking events – First Round (D4.3, APRE)
Promotion of publishable summary of deliverables via website
Distribution of Newsletter #4

Figure 3 DAC Planning from November 2021 to October 2022

PHASE 3 – W4RES in full force
Phase 3 will continue with the promotion of W4RES events and supported projects but also on the
progress of the project. It is also the ideal moment to develop a promotional video including the best
achievement of the project.
Quarterly blog news on the web portal and press releases topics:
•

Hackathons, training activities (seminars, webinars) and networking events

•

4 mutual learning workshops and field visits to sites where women-led RHC solutions are being
deployed

•

Reports and replication guide & toolkit

•

Policy Recommendations

•

The Final Conference

W4RES will organise a final conference foreseen in October 2023, to spread the project’s results. The
goal of the conference is to spread accumulated knowledge and present final achievements to all
interested parties. In order to maximise the outreach of this event, we will seek to organise it as a
satellite event at a larger international event.
You will find below the list of foreseen actions for this period:
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Phase 3 - November 2022 to October 2023
January 2023
(m27)

Plan promotion of reports due by Feb 2023:
Cross-regional mutual learning workshops and missions (D5.2, PEDAL)
Final conference – research of possible co-organisers of the event in October
2023
R

February 2023
(m28)

Finalisation of the promotional video, to be ready by April.

March 2023
(m29)

Promotion of reports due by April 2023:
Replication Guide and Toolkit – First Version (D5.3, EGC)
Re

Final conference – establish agreement with co-organisers and the agenda
April 2023
(m30)

Distribution of Newsletter #5
Promotion of the videos on SMAs
Re

Final conference – Send save the date to conference
May 2023
(m31)

Final conference – Send registration to conference

June 2023
(m32)

Final conference – Distribution of reminders

Sep. 2023
(m35)

Plan promotion of reports due by October 2023:
W4RES regional hubs: plans activities and results – Final report (D2.8, Q-PLAN)
Deployment of technical support and consultancy – Second Round (D3.6, HFT)
Deployment of business support services – Second Round (D3.7, S2i)
Report on regional raising campaigns – Second Round (D4.5, APRE)
Report on capacity building activities – Second Round (D4.6, WECF)
Report on networking and matchmaking events – Second Round (D4.7 APRE)
Policy Recommendations (D5.4, EGC)
Replication Guide and Toolkit – Final Version (D5.5, EGC)
Press release on policy recommendations and media coverage
Final conference – Distribution of reminders

October 2023
(m36)

Promotion of publishable summary of deliverables via website
Organisation of W4RES Final Conference
Submission D6.7 Exploitation and Sustainability Plan – Final Version (Q-PLAN)
Submission D6.6 Results of dissemination and communication activities – Final
Version (EUREC)
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Phase 3 - November 2022 to October 2023
Distribution of Newsletter #6
Figure 4 DAC Planning from November 2022 to October 2023
R

PHASE 4 – Beyond W4RES
All partners are expected to communicate and disseminate about the project and its results through
their communication channels and actions beyond the life of W4RES. Some suggestions on how to
promote W4RES after October 2023:
Re

•

Dedicate a section of their websites to a summary of W4RES main outcomes and materials

•

Keep on using the name W4RES accompanied by the hashtag #Women4RES to refer to the
project in their social media accounts

•

Use and spread the word about W4RES gender-balanced solutions to apply them in projects

•

Re and online communication materials in their networking events
Use W4RES printed

•

Build on the network raised during W4RES by staying in contact through their newsletters

Following these steps will help to make the project sustainable after its end, to replicate its solutions
and to inspire new projects and gender-balanced initiatives no matter the sector. Finally, this type of
joint effort will multiply the opportunity for partners to develop new ties with new networks and to
stay receptive towards new initiatives.

Coordination with complementary initiatives and networks
Communication with other similar regional, national and EU projects and initiatives has been
established from the early stages of the project implementation, aiming to not only create potential
synergies, but also benefit from their experience and knowledge and maximise the impact of our
communication activities in an efficient way, by leveraging multiplier and network effects. As such,
actions under this channel aim to create knowledge and awareness and to investigate potential
common activities and ways for cooperation with a “win-win” perspective.
Collaborations with respect to joint dissemination activities (especially with relevant EU funded
projects) are also sought. This can take the following forms:
•

undertaking joint communication and dissemination activities,

•

ad hoc invitation of representatives of other projects to participate in W4RES events,

•

provision of feedback on and cross participation in project activities

•

exchange of contacts and collaboration to reach a higher number of stakeholders participating
in W4RES networking events and mutual learning activities,

•

link exchange on websites and social media

A continuous communication pathway and synergies with complementary projects is actively sought
by Q-PLAN with the active support of all partners. The nature of the collaboration is decided based on
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discussions with the representatives of the respective projects. Relevant projects and initiatives in
which W4RES partners already participate or have easy access to, may represent a first sample to be
used for possible synergies.

2.3 Target audiences
R
Key audience groups have been identified to raise awareness about the project and its dissemination
actions. The project’s first audience is W4RES Advisory Board members (AB members). These
individuals are experts in different areas of great interest for the project development: energy policy
and energy strategy; energy science and institutions, and gender and management; gender and
change-management and market structure and challenges in the RES industry.
Re

The role of the W4RES Advisory Board members is also vital to act as an intermediary between W4RES
and their networks/ stakeholder communities across the RHC landscape (e.g., suggest women-led
initiatives in the RHC to participate in W4RES activities, etc.). EGC is the partner from the consortium
in direct contact with the members of the Board and will be responsible of keeping them informed via
e-mails, workshops and concrete information posted on the website. To ensure a fluent
Re
communication with the
Board members, each partner is in contact with the AB members of their
region.
You will find in the table below a description, including the communication tool/s and the partners’
network/s that W4RES use to reach them.
When communicating towards those networks, partners listed below ensure that those networks
receive the information about W4RES’ communication & dissemination actions. The stakeholder’s
groups appear in order of priority, from the most interesting target group to the least effective, in
terms of disseminating the project results.

Targeted stakeholders’ groups, tools & networks
Industry

•

Businesses involved in market uptake of RHC from the supply or demand
side:
- Final energy consumers, such as businesses in the service sector (e.g.
commercial buildings), housing companies, industrial and manufacturing
companies looking to adopt RHC solutions.
- Energy suppliers (private and public utility companies) with RHC within their
portfolio and their associations (e.g. ETCSEE, ESEPIE, etc.).
- Technology providers seeking to introduce or already driving RHC solutions to
market.
- Local professionals (planners, designers, installers, craftsmen) implementing
RHC projects.

•

Tool: events, newsletter, website, reports, social media

•

Partner and network:
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Targeted stakeholders’ groups, tools & networks
- EUREC to Euroheat and Power, TVP Solar, SOLID, Industrial Solar, Solar Heat
Europe, Bioenergy Europe, European Heat Pumps Association, European
Geothermal Energy Council, EDF.
- EAP to EVN, CityGas
R

- PEDAL to Slovak Association of Heat Producers (SZVT), Association for Better
Management of Residential Buildings (ZLSBD), Buildings for the Future (BPB),
SAPI Renewable Energy Cluster (SAPI), Association of Energy Suppliers (ZDE),
Slovak Chamber of Civil Engineers (SKSI), Solar Producers Electricity Association
(AVES)
- WR
Re to Bioenergy Europe, Biomass Technology Group, WIP Renewable
Energies
- HFT: local utilities in South-Western Germany that own/operate heating
networks and local professionals in the Stuttgart / Baden-Württemberg region.
- S2i to Civitas network, Enterprise Europe Network (EEN) Sector Group
Intelligent Energy, BUILD UP (European Portal For Energy Efficiency In
Re
Buildings), Umbrella association of the German bio energy market (BEE),
Cluster Energie & Umwelt, Clusterinitiative Clean Tech, TRION-climate
NETWORK, Deutsche Gesellschaft für Sonnenenergie e.V.,
VerbraucherzentraleBundesverband e.V. (Team Energie und Bauen),
Landesverband Freier Immobilien-und Wohnungsunternehmen BadenWürttemberg e.V, Haus & Grund Stuttgart, SUEZ Deutschland GmbH
- EGC – European Green Capital Network (EGCN), Foreningen Bæredygtige Byer
og Bygninger (FBBB)
- APRE to Enterprise Europe Network (EEN); C-Energy 2020, the network of
H2020 Energy National Contact Points; TERNA Spa, the Italian transmission
system operator; Enel S.p.A., an Italian multinational manufacturer and
distributor of electricity and gas.
Energy &
Business
Advisors

•

Energy agencies (e.g. IEA, IRENA, etc.) aiming to foster the adoption of RES
solutions.

•

Energy advisors consulting private and public sector organisations about energy
investments and their national and international associations (e.g. AEEC, EFCA,
IAEE, etc.).

•

Business support networks and advisors (e.g. EEN, Steinbeis, private
consultancies, etc.) that support businesses to bring their RHC solutions to the
market.

•

Tool: events, newsletter, website, reports, social media

•

Partner and network:
- EUREC to RINA Consulting, LINKS Foundation
- EAP to ABEA
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Targeted stakeholders’ groups, tools & networks
- EGC to the European Federation of Cooperatives (REScoop)
- PEDAL to Slovak Innovation and Energy Agency (SIEA), Slovak Environment
Agency (SEA) Slovak Green Building Council (SKGBC), Slovak Society for
Environmental Engineering (SSTP), EEN
R

- WR to Rina Consulting, EEIP, ECOS, FIPER, SEV
- HFT: Deutsche Gesellschaft für Nachhaltiges Bauen (DGNB)
- S2i to ARQUM (energy advisers), Bundesdeutscher Arbeitskreis für
Umweltbewusstes Management (B.A.U.M.) e.V.
- APRE
Re to RINA consulting and GSE Spa, the main actor for the development of
renewable energy sources in Italy.
Government
and Policy

•

Local authorities aiming to improve the environmental performance of the
municipality (e.g., local agencies of urban planning, building authorities,
environmental departments, etc.).

•

Re
Regional,
national, and European authorities that design RHC and genderrelated policies and financial frameworks at regional, national, European and
level.

•

European Technology Platforms (ETPs) and Joint Undertakings (JUs) centred
around renewable heating and cooling (such as RHC-ETIP, EUREC, EIT
InnoEnergy, EHPA, etc.)

•

Tool: events, newsletter, website, reports, social media

•

Partner and network:
- EUREC to EUREC Network, RHC ETIP, ETIP SNET, BEST
- EAP to МЕ, SEDA, EWRC, MOEW, MRDPW
- PEDAL to Association of Municipalities (ZMOS)
- HFT: Baden-Württemberg’s State Ministry of Research, city of Stuttgart
- S2i to Energy cities, Climate Alliance, Smart Cities Information System (SCIS),
Green digital charter, Stakeholder platform smart cities, Innovation network
for renewable energy (FEE), Association for Energy and Water Management
Baden-Württemberg e.V., KEA-WB State Energy Agency, State Environmental
Agency (UTBW), KeFF
- Q-PLAN to local RHC market actors, National Regulatory Authority for Energy,
General Secretariat for Family, Policy and Gender Equality, Greek Association
of Women Entrepreneurs

Academia
and
Research

•

Research and development institutes researching, designing, and testing RHC
solutions.

•

Academics and experts within the RHC community (TCs, RTOs, etc.).

19

Document:
Author:
Reference:

D6.4. Awareness raising and Communication Plan – Final version
Céline Suchet, EUREC
D6.4 W4RES ID GA 952874

Version
nn:
Date:

1
28/4/22

Refere

Targeted stakeholders’ groups, tools & networks
•

Staff of Technology Transfer Offices supporting the valorisation of RHC research
results.

•

Tool: events, newsletter, website, reports

•

Partner
and network:
R
- EUREC to CEA
- EAP to TUS, UFT, BAS
- PEDAL to The Technical University of Košice (TU KE)
- WR to IEECP
Re

- Si2 to Clusterinitiative Metropolregion Rhein-Neckar Cluster Energie &
Umwelt (companies, RTD, universites)
- APRE to ENEA, the Italian National Agency for New Technologies, Energy, and
the Sustainable economic development, and all the major Italian Universities.
Q-PLAN to Aristotle University of Thessaloniki, CERTH, International Hellenic
Re
University, University of Macedonia
Civil Society

•

Action groups such as citizen’s initiatives, environmentalists, and NGOs.

•

Energy consumers (e.g., house owners, tenants, etc.) and their associations.

•

Tool: website, events, social media
- PEDAL to Živica, Pronatur, Association for the Use of Renewable and
Alternative Sources (AVBAZ), Friends of the Earth (CEPA)
- WR to ESEIA
- Si2 to German Sustainable Building Council (DGNB), Heat and Power
Association (AGFW)

Media

•

Tool: press release and social media
- EUREC to our press database
- PEDAL to Enviroportal, IP ZH, Energia.sk, Stavebníctvo.sk, InnoNews, own
database
- Si2 to our press database and to communication channels of regional
associations
• Q-PLAN to national and local press database and specialised websites (ie.
energia.gr)

Other
•
stakeholders
•

Financial Institutions (e.g., local banks) financing promising private or public RHC
projects.
Relevant complementary initiatives in RHC and gender at regional, national and
international level (e.g., GWNET, ENERGIA, IRENA, WE, WISE, W4E, GGCA,
WONY, AWE, etc.)
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Targeted stakeholders’ groups, tools & networks
•

Tool: events, newsletter, website, reports, social media
- PEDAL to National Center for Equal Opportunities (NCRP)
- Si2 to W4E, STEM network, EU projects related to energy, Contact point
Women
in EU Research (FiF), State Women's Council BW
R

Figure 5 Targeted stakeholders’ groups, tools and networks

Re
2.4 Key messages

This first draft of messages series form part of the written identity of the project. W4RES will use them
in its tools and communication channels. The objective of this section is to draft clear messages capable
to reach as many targeted audiences as possible. These messages will evolve during the life of the
project and will adapt to concrete materials and promotional actions. W4RES messages will apply
Re
gender-responsive communication
(avoiding stereotypes, including female examples, quotes, etc.)
And as a rule of thumb, the tone should be simple, friendly, direct, and built on facts.

The project outcomes
RHC Market Uptake Reports
The geographical scope of the W4RES Market Uptake Reports is Europe with a focus on 8 diverse yet
representative markets within the heating and cooling sector: Belgium, Bulgaria, Denmark, Germany,
Greece, Italy, Norway, and Slovakia. These reports will focus on current European conditions hindering
or favouring the uptake of RES in heating and cooling; challenges and recommendations for the
beforementioned countries; and, on how women can tackle market uptake barriers and drive the
deployment of RHC solutions.
•

Benefits

1. A summarised database of projects (ongoing or finalised) in the 8 representative markets
including: good practices and lessons learned, the local regulatory frame, stakeholders.
2. The analysis of 8 countries based on the local RHC opportunities and challenges and draft
recommendations on how to shape the project’s measures to these profiles.
3. The assessment of said profiles along with their gender dimension will give an insight into the
development of case studies of women driven RHC solutions.
4. The records of successful cases of women driving RHC market uptake in business, policy and
society will not only inspire but also motivate other women to join the eco-system.
5. Capture and analyse perceptions and challenges of market actors regarding the uptake of RHC
solutions in the 8 countries and the barriers to their participation.
6. Capture and analyse perceptions and challenges of market actors regarding the role of women
in the RHC sector and the barrier they face.
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7. Access to an updated map of the framework conditions, this would help to understand the
main barriers but also opportunities of each market.

W4RES Observatory and Regional Hubs
R
A global online hub showcasing
national RHC networking initiatives, relevant RHC networks, findings,
good practices and co-creation activities to define new measures to boost the RHC market uptake.

•

Benefits

1. Consult women led social, market, tech and policy developments in RHC
2. Access a repository of women led RHC project's
Re

3. Exchange good practices and learn from your peers through networking events
4. Join an international forum for networking, mentoring and good practice exchange responsive
to gender
5. Understanding of gender-related challenges in the RHC market and how to overcome them
Re

W4RES will create Regional Hubs to engage regional stakeholders and, to facilitate the delivery of RHC
market uptake support measures.
•

Benefits

1. Find out standard European solutions to boost the RHC market uptake
2. Deepen your knowledge on measures to speed the RHC market uptake in Belgium, Bulgaria,
Denmark, Germany, Greece, Italy, Norway, and Slovakia
3. Promote the good practices and share the lessons learned of the deployment of RHC market
4. Create a regional network of stakeholders involved in the RHC market

Support schemes for promising women-lead RHC projects
W4RES will select 50 European RHC projects led by women in total. Several projects have already
benefited from W4RES’ hands-on market uptake support services adapted to their challenges. W4RES
support measures include technical assistance & consultancy to help women to set-up and deploy
gender responsive RHC solutions; and business & innovation support services to facilitate and
accelerate RHC market uptake.
•

Benefits

1. The support provided to these projects has helped them to develop successfully, and the
output of these projects could be used for further development of the RHC market
2. The support schemes will encourage other women to take a lead of RHC projects
3. Overcoming gender barriers to boost the involvement of woman in RHC sector
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RHC regional campaigns

Campaigns oriented towards Civil Society, Market Actors, Academia, Authorities and Policy Makers to
raise awareness about the uptake challenges of each region through social media, seminars, webinars,
and networking & matchmaking events.
•

Benefits

R

1. Increase of interest in the RHC market and use of the RES
2. Showcase the importance of RHC projects, the role of women in the leading of such projects
3. Boost of the decision processes and policy making to stimulate the development of this market
4. Showcase the importance academic research support to make RHC solutions more efficient
and widespread.Re
5. Co-create solutions for addressing barriers to the uptake of RHC while fostering increased
involvement of women in the market.

W4RES learning toolkit: hackathons, training workshops and the W4RES guide
Re

In order to share the findings and best practices of the project, W4RES consortium will organise a series
of hackathons and trainings. Finally, an exclusive guide will be created to show how policy makers can
replicate W4RES’ support measures, including actionable recommendations for more informed and
gender responsive RHC policy, market support and financial frameworks.
•

Benefits

1. Raise engagement through multi-stakeholder cooperation initiatives
2. Exchange on good practice towards a gender balanced RHC sector
3. Co-creation of solutions for framework barriers hindering a gender balanced RHC sector
4. Policy recommendations to develop more informed and gender responsive RHC policy

2.5 Communication tools, methodology and KPI’s
You will find below a description of the tools and channels foreseen during the life of the project,
including the objective, target, methodology (partners’ role) and quantifiable indicators.
Dissemination and Communication Impact Indicators summary (KPIs)
Indicator (KPI)

Target Value

New Target Value

Number of external events 15 events / conferences
attended

15 events / conferences

Synergies
with
major 20 joint actions
initiatives and networks

20 joint actions
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Dissemination and Communication Impact Indicators summary (KPIs)
Number of visits to the W4RES 20,000 unique visitors by the end of 40,000 unique visitors by
Observatory
the project
the end of the project
Number of followers in the 1,000 followers
social media accounts R
Twitter)

(LinkedIn

Number
of
promotional 2,000 copies distributed
materials distributed
project/external events
Views of promotional video
Re

and 500 followers (LinkedIn and
Twitter)
in 500 copies distributed in
project/external events

> 500 (across different social media > 500 (across different social
platforms)
media platforms)

Number of newsletters

6 newsletters (on a semester basis)

6 newsletters

Number of blogs

9 (on a quarterly basis)

9 (on a quarterly basis)

Number of stakeholders 3,000 stakeholders
Re
engaged in project activities

3,000 stakeholders

Figure 6 Dissemination and Communication KPS’s summary

The following target values have been updated:
•

Number of visits to the W4RES observatory: the observatory has reached a number of visits of
more than 31,000 by April 2022. Therefore, we can increase our target to 40,000.

•

Number of followers in the social media accounts: W4RES only uses LinkedIn and Twitter,
therefore it is more realistic to reach 500 followers in total.

•

Number of promotional materials distributed: most events are still online or hybrid. We can
thus only expect to print 500 copies by the end of the project.

All the standard materials will be created in English. In case a partner/s would be interested in
translating the materials to their local language for regional actions, this would be at their own
expenses:
Visual identity
It includes the actions and items related to the creation of the first package of communication tools
(logo and colour chart, roll-up, templates). All future actions such as specific promotional campaigns
for events (conferences, forums, workshops, hackathons, seminars), training activities, reports, case
studies, regional campaigns will integrate the designed visual identity.
EUREC will keep on updating the standard communication materials designed for the project and will
communicate these updates to the consortium. EUREC has already created the logo and the
deliverable template for the project.
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Figure 7 W4RES logo
R

Guidelines to use the logo
•

Minimum size of logo being readable: 1cm without tagline or 4,5 cm with tagline

•

Tagline font: it is a free Google font. Name of the font: ‘Kodchasan’

•

Minimum living space: s size, see correct colour chart and uses below.

•

Tagline: Women for market uptake of renewable heating and cooling

Re

C 31 M 99 Y 46 K 0

C 90 M 14 Y 11 K0

Figure 8 W4RES colour chart

C 39 M 98 Y 13
K0

C 24 M 68 Y 2 K 0

Re

•

Correct use: Use the logo in full colour on a white background. You can add a white label
behind on top of pictures.

s

s

s

s

E.g.: Other logo

E.g.: Other logo

Figure 9 W4RES logo’s living space

Communication kit
This kit gathers a series of materials to be developed during the life of the project. EUREC will distribute
the kit to partners and will make it available on the W4RES web portal. Given the current global
pandemic, all materials will be in online format. Printing will also be considered at a later stage.
Depending on the phases described in section 2.2 Goals and objectives of the DACP, the
Communication kit will apply gender-just communication language and graphs and, it will include one
or more of the items below:
•

Logo

•

Online brochures: three leaflets or infographics will be created corresponding to the three
main phases of the project. A flyer has been created and published on the website.

•

Online poster: It will illustrate the project’s main features and results. Two copies will be
printed for EUREC. EUREC will circulate the template to the partners, who can have their own
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printed (at their own expenses). In case any member is interested in having the roll-up
translated in the local language, this would also be at their expenses.
•

General presentation: will be produced with key results to be distributed during events.

E-newsletter
R

A biannual digital newsletter has been sent as from April 2021, and 6 in total will be sent during the
life of the project. At the beginning of the month of distribution, EUREC will present a draft newsletter
and will ask for contributions to all partners: articles, pictures, participation to events update.
EUREC has created this subscription form via Mailchimp in line with the General Data Protection
regulation. This form is embedded to the website, giving all users of the website the possibility to
Ree-mail the project latest news and invitation to events.
subscribe and receive via
EUREC distributes the newsletter to W4RES mailing list at the end of the month via Mailchimp. Every
newsletter gives the possibility to subscribe or unsubscribe. EUREC encourages all partners to share
the newsletter via their website and other communication channels.
E-mail

Re

The e-mail address welcome@w4res.eu was created to be the official communication from the W4RES
project to external parties. Yiannis Konstas (Q-Plan) manages this e-mail account.
Events
W4RES Events
EUREC with the support of all partners will prepare communication campaigns starting from 6 months
to 2 months before the date of the event. These campaigns will include website coverage, invitation
drafting, e-mailing, social media coverage and guidelines for partners.
•

Stakeholder engagement events

•

Networking events to catalyse cross-border collaborations among RHC market actors

•

Hackathons to co-create solutions for framework barriers

•

Seminars/ webinars to build capacity

•

Learning workshops to exchange on good practice and to co-create our policy-oriented
material (policy roundtable)

•

A Final Conference will also be organised by EUREC with all partners support towards the end
of the project and will be a key dissemination vector for the project’s results.

External events
Partners will regularly identify an annual list of events in which they intend to participate and
disseminate the project results. A preliminary list of events is added below. EUREC encourages all
partners to inform Q-PLAN and EUREC about new events in which they are participating at least one
week before the event. This will enable EUREC to promote the project participation through W4RES
communication channels.
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After any event, all partners should use the ‘Dissemination reporting template’ (see Annex 3) for
monitoring purposes. The participant partner will fill the document and send it back to EUREC and QPLAN.

Initial list of interesting events 2021
R

EVENT & LINK

DATE

PARTNER

Renewable energy and the implication of technology - January 28th 2021
The importance of women-led businesses

S2i

Conference "Clean, safe
Re and efficient energy for
people"

February 2021

Pedal

Conference Heating 2021

March 2021

Pedal

Coneco - Racioenergy 2021 (International Construction March 2021
Fair)
Re

Pedal

College of Members 61

Spring 2021

International exhibition for energy efficient, ecological May 2021
and functional construction

EUREC
EAP

EUSEW 2021

June 2021

tbd

International technical fair

September 2021

EAP

100% RHC Event 2021

October 2021

EUREC, WR

Figure 10 Draft list of interesting events 2021 to promote W4RES via partners’ participation

Initial list of interesting events 2022
EVENT & LINK

DATE

PARTNER

Webinar dedicated to the role of women in the 8 March 2022
European energy transition, in the framework of the
DECIDE project

Q-Plan

Climate Chance Summit

8 March 2022

WECF

Webinar “From setting up energy communities to
making them thrive: what are the tools available?”

26 April 2022

Q-Plan

EUREC College of Members

7-9 June 2022

EUREC
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EUSEW 2022

September 2022

Q-Plan/WECF

EUREC College of Members

December 2022

EUREC

Figure 11 Draft list of interesting events 2022 to promote W4RES via partners’ participation
R

Initial list of interesting events 2023
EVENT & LINK

DATE

PARTNER

EUREC College of Members

Spring 2023

EUREC

EUSEW 2023

Re

June or September Q-Plan/WECF
2023

Figure 12 Draft list of interesting events 2023 to promote W4RES via partners’ participation

Google Drive W4RES repository
Re

As an internal communication tool, Q-PLAN is giving access to all partners to a common Google Drive
in order to share and prepare W4RES documents.
W4RES website
The W4RES website is the best tool to communicate about the project and its results widely. It is
composed by the web portal and the observatory. EUREC with the collaboration of all partners
prepared the website. The domain name is www.w4res.eu, hosted via the platform Hostico.co.uk. The
contact of the project is being stablished under the email welcome@w4res.eu. The website has been
launched in February 2021.
See the initial sitemap in annex 2 and a detail of the landing page below in which we can see the main
sections of the website:

Figure 13 W4RES website’s homepage
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The W4RES website includes the section W4RES Observatory: The W4RES Observatory aggregates
meaningful intelligence and tools in one place, supporting their dissemination and fostering their use
for scaling-up the involvement of women in RHC, while offering a digital hub for community
engagement, open innovation, and international cooperation for more gender-responsive RHC
solutions and enabling framework conditions.
R

Re

Re

Figure 14 W4RES observatory’s homepage

An outline of the main components of the project’s observatory encompasses the following.
Main components of the W4RES Observatory
Online inventory of case studies, providing access to the cases elaborated during the
project. The inventory provides a search and compare functionality enabling cross-case
comparisons, across different design, implementation, and impact parameters, enabling
the assessment of opportunities for scaling and transferability.
RHC Forum, which enables users to communicate asynchronously amongst themselves,
serving as an open environment for exchanging good practices, nurturing novel ideas and
solutions, making connections, and ultimately feeding the activities of the project at local,
national and international level.
W4RES Role Models that will provide international visibility to the women leaders and
experts who will serve as mentors during the framework of the project, showcasing their
competencies and enabling users to search through their profiles. Success stories and other
relevant available material will also be directly linked to their profile.
Community Insider, aggregating and displaying news and developments in RHC from socioeconomic, technological, legal and policy perspectives, based on reliable and reputable
sources and with the role and impact of women at the epicentre.
Social media
29
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EUREC has created the W4RES Twitter account, effective to reach the targeted audiences. EUREC has
also created a LinkedIn account to reach companies and industries.
On social media we refer to the project as W4RES #Women4RES. This hashtag helps the reader to
quickly understand the topic of the project and the consistent use of this hashtag will help to build the
W4RES brand. EUREC suggests avoiding the use of multiple hashtags with the name of the project to
privilege clear communication.
#Women4RES is already in use in Twitter and LinkedIn. See example
R
below:

Re

Re

Figure 15 Example of tweet using #Women4RES

The social media strategy consists of well-planned posts, using a visual to illustrate the post and tag
partners and relevant networks (see examples below). The topics that earned the highest number of
impressions are related to call for projects and survey, which means W4RES followers are looking for
interactivity and want to participate in the activities of the project.

Figure 16 Examples of top tweets
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In order to increase the number of followers and impressions, an editorial calendar has been prepared
to ensure the publication of posts on a regular basis.
Press releases
EUREC will draft at least one press release per year. EUREC will collect contributions and final approval
R
from partners. After approval,
EUREC encourages all partners to distribute the press release to their
press contacts, include it on their website news, upcoming newsletter and promote it through their
social media channels.
EUREC drafted the first press release about the launch of the project with the collaboration of partners.
It was distributed in November 2020. You can read the press release here.
EUREC drafted a secondRepress release about the results of the deliverable 1.2. It was distributed in
March 2022. You can read the press release here.
Examples of guidelines for partners to disseminate each press releases:
•
•
•
•
•

Transfer the press release to your organisation’s Communication contact or department
Distribute it your press contacts on date X
Include it in your website
News section
Re
Include it in your upcoming newsletter
Social media: use the sent image and tweets proposal. This can be adapted to your organisation’s
LinkedIn and/or Facebook accounts.

To enhance our project dissemination outreach, throughout the life of the project partners will also
produce additional press releases when necessary. In particular, press releases can be produced on an
ad-hoc basis, especially when achievements, progress and important actions are achieved or planned
(i.e., an upcoming event, report). General press releases will also be developed, when necessary,
targeting stakeholders at the EU level. These will aim to inform stakeholders about the overall project
actions and results.
Promotional video
A promotional video showing the project achievements will be produced in 2023. At the beginning of
2022 EUREC will propose different video format proposals and angles (a series of short videos of 40
seconds for social media or an interview-based video of 1 minute for example).
The general concept will be supported by the outputs from the different work packages throughout
the project’s lifetime.
In order to deliver a professional-quality video EUREC will follow the steps below in close contact with
the entire Consortium:
1) Conceptualisation: creation and development of the strategy and concept idea
2) Pre-Production: development of the final version of the script
3) Production – turning the script into interactive material
4) Post Production – joining of all the elements created in the different production areas
5) Marketing & Distribution support - development of different multimedia outputs for content
strategy support and the online promotion campaigns to start the distribution.
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3 CONCLUSIONS
The final version of the DACP gives an overview of the general planning of communication activities
programmed for the life of the project. EUREC has integrated the components of a solid DAC strategy
(target audiences, key messages, tools, and planning), indicating responsibilities to help members of
R
the consortium when a contribution
might be required from them.
EUREC will coordinate the implementation of the annual DAC planning and will inform the Consortium
about possible changes and improvements. The present document will always try to adapt to the
project needs and evolution. In this sense the list of actions might vary from the original programme.
Although the DACP is a flexible tool, EUREC has established KPI’s to track its results.
Re

Monitoring is an important part within Task 6.4 Awareness raising and Communication Plan. Therefore,
EUREC has already created 2 documents to track these activities:
•
•

External events dissemination reporting template (see annex 2). We explain how to use it
under section 2.5 Communication tools, methodology and KPI’s (External events).
Dissemination and Communication period reporting document (see annex 3). EUREC will use
Re
this document to
collect input from partners for the periodic reports.

As a final reminder, close monitoring of DACP materials, tools and actions will allow EUREC to assess
the impact of the strategy:
•

To include performed activities and assessment of results until April 2022 in D6.5 Results of
dissemination and communication activities – First Version.

•

And to summarise the complete pack of results of the communication and dissemination
activities in D.6.6 Results of dissemination and communication activities – Final Version, due
by October 2023.
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Annex 1 External events dissemination reporting template
Event

Title or name of the event
Website if applicable

Type of event

☐Organized by
third parties

Date

☐Organized by
W4RES partner

Location

☐Conference

☐ Seminar

☐ Workshop

☐ Exhibition / Fair

☐Other:

☐Showcase/Demo

☐Meeting

☐Forum

☐Visit

☐Campaign

Description

Main focus, organizers, topics addressed, periodicity of celebration etc.

Associated costs:

W4RES contribution

Presentation subject or name of the lecture, Purpose of W4RES presentation, topics
addressed, main contents of the presentation, partner contribution

Responsible
partner:

Audience

☐ Research

Industry1

Indicate

Inscription etc.

☐ Building users

☐ Medias

☐ Other:

Indicate

☐ Civil Society

☐Financial entities

☐ Members of
associations2:

Indicate which

☐Academics

☐ Policy makers/
authorities

Attendants
profiles:

Further specify if needed: i.e. Engineers, utilities, installers,
promoters, manufacturers

Number of
attendants:

Feedback

Summarize the event, main reactions, interests from the audience and conclusions.

Materials

Indicate the materials used or developed: power point presentation, leaflet, poster, video, Ad hoc Dossier, etc.

Attachments

Indicate the information you send attached for the report: event agenda, photos, material specifically developed…etc. You can also
include some pictures here.

1

Designers, public and private promoters, real state Building industry providers, installers, system manufacturers, etc.

2

Municipalities associations and networks, standardization bodies, Neighbourhood associations, operation and maintenance organizations, or any other European or national associations, platforms and networks
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Annex 2 W4RES
Sitemap

-

-

-

-

Logo (is ‘home’, clicking on it return us to ‘homepage’)
About Us
- Mission R
- Partners
- Advisory Board
- Role Models - Mentors
News.
- Search Results.
To be confirmed.
Re
- Category. /News Item (infinite scrolling). to be confirmed.
Events
- Events Item (infinite scrolling). Categories: Hackathons, Workshops, Field visits
Publications
- Communication Kit. Content: logo, leaflet, General presentation
- ReportsRe
W4RES Observatory (Short Description,) Different levels of Access will apply
- Inventory of Women led RHC project Case Studies (Short Description)
- RHC Forum (Short Description)
- W4RES Role Models - Mentors (Short Description)
- RHC Community Insider (Short Description)
- Gender Mainstreaming Tools and Resources (Short Description)
- W4RES Regional Hubs (Short Description e)
- Services
- Technical Support and Consultancy
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Business and Innovation Services
Mentoring

- Raising Awareness Campaigns
Refere
- Building Capacity for Gender Mainstreaming

-

‘Get involved’
How can I get involved in W4RES?
R

Become an active participant in the platform:
1. Subscribe to the W4RES Newsletter (with link to the embedded form of the website).
2. Attend W4RES related events announced in the “Events” section (with link to the events section of the website) of the website.
3. Send us your project
Re

4. Contact us for more information.

-

Footer
-

Privacy Policy page of the website (we need to write it)

-

Cookies pop-up

-

Miscellaneous (newsletter, social media links, EC disclaimer)

Re
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Annex 3 Dissemination and Communication period reporting document

Total Reach

Other

Customers

Investors

Media

Policy
Makers

General
Public

Civil Society

Estimate of number of persons reached

Industry

#

Scientific
Community

Number of C&D Activities:
Partner:
Partner name
R
Last updated: Date

Organization of a conference
Organisation of a workshop
Press release:
Re
Non-scientific and non-peer reviewed publication:
Exhibition:
Flyer:
Training:
Social media:
W4RES Twitter account.
ReRW4RES account posts:
Twitter posts with hashtag #women4RES
W4RES Newsletters
# of distributed newsletters:
# of contacts:
Partner newsletters
# of distributed newsletters mentioning W4RES:
# of contacts:
Website:
Communication campaign (e.g. Radio, TV):
Participation to a conference:
Participation to a workshop:
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Version
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Total Reach

Other

Customers

Estimate of number of persons reached

Investors

#

Media

Number of C&D Activities:
Refere
Partner:
Partner name
Last updated: Date

28/4/22

Policy
Makers

D6.4 W4RES ID GA 952874

1

General
Public

Céline Suchet, EUREC

Civil Society

Reference:

D6.4. Awareness raising and Communication Plan – Final version

Industry

Author:

Scientific
Community

Document:

Participation to an event other than conf or workshop:
Video / film:
R
Brokerage event:
Pitch event:
Trade fair:
Participation in activities organised jointly with other H2020 projects:
Webinars
Combined Total:

Re

Record of Website & Social Media activity:
Partner:
Partner name
Last updated: Date
Account
# Posts under #Women4RES and engagement
Re

Followers
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